MAFF Ministry of Agriculture, Fisheries and Food 

Nobel House, 17 Smith Square, London SW1P 3 JR 
Telephone: 071-238 3000 Direct line: 071-238 fefcoo 
GTN: 238 Telex: 21271 Fax: ext. 6591 or 



To the organisations on the list attached to the consultation document 



Dear Sir or Madam 

MARKETING DEVELOPMENT SCHEME 

I enclose a copy of a consultation document which the Government has issued 
today setting out proposals for a new grant scheme to encourage the 
development of effective marketing structures and good marketing practice in 
the agri-food industry. 

If you wish to submit comments on the proposals, I should be grateful if you 
would send them to Dan Hackett, Market Task Force, MAFF, Room 615, 
Nobel House, 17 Smith Square, London, SW1P 3 JR. I shall assume that you 
would have no objection to the Ministry making your response available for 
perusal by any other interested party who asks to see it, unless you ask us to 
treat it as confidential. 

The list of organisations being consulted is annexed to the consultation 
document. Similar documents are being issued in Scotland, Wales and 
Northern Ireland by the other Agriculture Departments. 

I should be grateful if you would ensure that comments reach us by 



21 October 1993 



3 DECEMBER 1993. 



Yours faithfully 




HENRY BROWN 



Market Task Force 
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1993 AGRICULTURE ACT: MARKETING DEVELOPMENT SCHEME 



CONSULTATION DOCUMENT 



INTRODUCTION 

1. The 1993 Agriculture Act provides for major changes to the 
marketing of agricultural produce. Part III of the Act enables 
Ministers to make a new marketing grants scheme, which will 
replace the existing Group Marketing Grant, although the main 
features of that scheme will be retained. The objective of the 
new scheme will be to assist the agri-food industry develop 
efficient marketing structures and to encourage good marketing 
practice. The proposals in this document are designed to 
encourage collaboration between producers and between producers 
and their customers, and to encourage efficient co-ordination of 
the industry's marketing efforts. 

2. This document describes the proposals for the new grant scheme 
and how it will differ from the Group Marketing Grant. 
Suggestions, ideas and comments are sought from interested 
parties on the proposed grant scheme. These will all be 
considered when making the new scheme. The closing date for 
comments is FRIDAY 3 DECEMBER. Please send your comments to: 



Dan Hackett 

Ministry of Agriculture, Fisheries and Food 

Market Task Force 

Room 615 

Nobel House 

1 7 Smith Square 

London SW1 P 3 JR 
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Similar consultation documents are being issued in Scotland, 
Wales and Northern Ireland by the other Agriculture Departments. 
Replies should be sent to the appropriate Department. 



Part III of the Agriculture Act 1993 

3. The powers to make marketing grants in Part III of the 
Agriculture Act have been drawn in such a way as to improve the 
coverage of the Group Marketing Grant (e.g. processed food can 
now be included) and remove uncertainty about its scope. They 
also provide an opportunity to streamline the administrative 
procedures associated with the current grant, eg by making a 
single scheme throughout Great Britain, while underpinning the 
new arrangements with clear safeguards against the misuse of 
public funds. The main section is 50 (2): 

"This section applies to proposals for the organisation, 
promotion, encouragement, development, co-ordination or 
facilitation of the marketing in Great Britain or elsewhere of - 

a) the produce of agriculture (including horticulture) 

b) the produce of fish farming 

c) the produce of an activity specified for the purpose of 
this subsection by order made by the Ministers, or 

d) anything derived from produce falling within any of 
paragraphs a) to c) above." 

Item b) above only covers farmed fish and shellfish. It should 
be noted that certain aids are already available for the 
establishment of producer groups in the fish sector (under EC 
Regulation 3759/92) and this new scheme would not overlap with 
those. The Scheme would however be applicable to the marketing 
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of the products derived from fish farming, and could be extended 
under paragraph c) to cover the marketing of products derived 
from sea fishing. Comments are especially invited on the need 
for the marketing assistance proposed under the new scheme for 
such fish products. 

Item c) above could also include, for example, shot game and 
certain kinds of biomass which currently fall outside the legal 
definition of agriculture and on which there have already been 
some proposals for marketing developments. 

Suggestions would be welcome on the need for assistance towards 
these and other items which might fall outside the definition of 
agriculture, and the products which are processed from them. 

EC requirements 

4. There are EC restrictions on national aids that can be given 
in some sectors, e.g. milk, eggs, livestock and fish. Any 
extensions of the scope of the scheme under c) above and 
individual applications themselves will be considered in the 
light of these restrictions. 

Timetable 



5. Following consultation, a Statutory Instrument making the new 
grant scheme will be laid before Parliament, with the aim of 
introducing the new arrangements by 1 April 1994. This timetable 
depends on securing the approval of Parliament and EC authorities 
for the proposals. 

6. The new arrangements will supersede the existing Group 
Marketing Grant, and applications made after the new scheme 
commences will be dealt with under the new arrangements. Existing 
projects will remain subject to the conditions of their approval 
under the Group Marketing Grant . 
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EXAMPLES OF THE WAYS IN WHICH THE NEW SCHEME COULD BE USED 



7. Some examples of potentially eligible projects might be: 

i) A trade association might need assistance to set up a market 
intelligence network. This might require a feasibility study 
and perhaps some promotional effort, together with assistance 
towards salary costs of new staff to manage the information 
gathering and dissemination system. 

ii) A group of producers wishing to collaborate on their 
marketing might need a feasibility study to examine the needs 
of their customers and how these might be met, e.g. by 
developing a total quality management system, common packaging 
and perhaps by sharing storage and transport facilities (either 
in-house or by hiring a specialist logistics company). 

iii) A retailer might wish to organise his supply of flowers 
and plants. An in-house feasibility study (not eligible for 
grant) might have shown that the best way forward is a 
specialist producer group. The Grant could help with the 
establishment and running of the group and the training of its 
staff and directors. 

iv) Two producer groups might wish to merge to improve their 
economies of scale or to widen their product range. The grant 
could help with a feasibility study into the proposal, and 
assuming this supported the move, aid could be given to set up 
the new structure and to help with consequential redundancy 
costs of management staff. 

v) A vegetable processor may wish to develop outlets for the 
by-products of his process in order to improve the 
profitability of the enterprise. A feasibility study could help 
with identifying new markets for the by-products and any 
further processing methods this might need. If the market 
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concerned were overseas, the grant towards staff could help 
with an export manager for the new venture. The study might 
also point to greater co-ordination of supply to the plant. 

The grant could help set up a procurement system between the 
processor and existing producer groups. 

vi) A marketing group might wish to incorporate the 
requirements of an independent quality assurance scheme in its 
product specif ication ( s ) . A feasibility study could help with 
developing new markets for products which have undergone the 
quality assurance process. The grant could also help fund the 
costs of a development manager to implement and oversee the 
quality assurance process. 

THE PROPOSALS 

General Principles 

8 . The title proposed for the new scheme is the Marketing 
Development Scheme. In the text which follows, the new 
arrangements - where they differ from the existing Group 
Marketing Grant - are underlined . 

9 . The proposed general principles governing the grant scheme are 
as follows: 

- It would assist certain kinds of current, 'management' 
expenditure, and exclude payments on capital items. 

- It would be cash-limited, and approvals may be limited by 
the amount of money available. 

- The decision to give grants would be discretionary; i.e 
the Ministry may be selective about the type of projects 
approved. For example, a project would need to have 
sufficient scale in relation to its market. 
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- Projects would require the prior approval of the Ministry 
before any expenditure is incurred. 

- The rate of grant would be 50% of the eligible expenditure. 

- There would be an upper limit of £150 000 of grant per 
project. This is an increase from the £107 000 under the 
present Group Marketing Grant. The reason for the increase 
is that some of the larger, more important projects under 
the existing scheme have been limited by the ceiling and it 
is expected that the scale of businesses applying for 
assistance, e.g. food processors, would be significantly 
greater under the new arrangements. Comments would be 
welcome on whether there should also be a minimum level of 
grant . 

- The principle of 'additionality' would apply in all cases, 
and be one of the key criteria in considering applications. 
It means that grant would only be paid on eligible projects 
where it can be clearly demonstrated that such projects 
would not take place if the assistance were not given. 

- Where Government assistance is already available for certain 
sectors or activities (e.g. under various Department of 
Trade and Industry schemes), these items will not be 
eligible for Marketing Development Grant. 

Items on which grant may be claimed 

10. These proposals build on the current Group Marketing Grant, 
which is designed to encourage improvements in the scale and 
professionalism of producer groups and the links with their 
customers, and its essential features would be incorporated in 
the new scheme. The following items would be assisted under the 
new scheme: 
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a) Studies, surveys and research. 



Marketing is essentially about planning. This element of the 
grant would assist with the costs of commissioning an external 
study. Grant would be available towards professional fees and 
expenses incurred in the preparation of studies into: 

- establishment, expansion, merger, acquisition of producer 
marketing groups . 

- joint ventures between producer groups and others. 

- market or product development . These are often cited as 
weaknesses in the marketing of food. The new aid is designed 
to encourage innovation, particularly at the production or 
primary processing stage; either in products themselves, or 
the way in which they are marketed. 

- market research, including the collection , collation and 
dissemination of market intelligence . Intelligence gathering 
and the use to which the information is put can often make 
the difference between success and failure. It is a notable 
weakness particularly among producers. This grant element 
would help groups of producers and others (e.g. crop 
associations) undertake adequate research into customers' 
needs and the ways in which they could be met. 

- quality assurance systems , including product certification, 
process control and farm assurance schemes. Quality 
assurance is becoming increasingly important in the 
marketing of food and drink products as the demands of 
retailers and consumers for quality products and controlled 
production methods become more stringent. This item would 
help with the research needed to set up such a system. 

A study of this kind would be required to support the 
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application for all other items of grant below except for 
training and the costs of outside directors where only a 
reasoned case need be made. Such studies could be produced 
in-house by the applicant, but in this case they would not 
themselves be eligible for grant. 

The action recommended by a feasibility study may itself be 
eligible for grant aid. This may well include the following 
items : 

b) Costs of establishment, expansion or merger of producer 
groups . 

Producer groups, where they exist, often need to be large 
and well organised to be able to offer an increasingly 
sophisticated market the range, volume, quality and 
consistency of product, and the level of service it demands. 
This grant item would help with the formation of groups 
where this is clearly needed, or the restructuring of those 
where a feasibility study shows that that is the way 
forward. The aid would assist: 

- the costs of group member recruitment (e.g. promotional 
meetings, the preparation and distribution of promotional 
material ) . 

- legal and accountancy fees for establishing a new 

or modified business structure. Those wishing to establish 
new groups will have to demonstrate clearly why it is not 
possible to use existing co-operatives or other groups. 

- consequential costs of mergers (e.g. redundancy costs). 

Many groups are either too small or have the wrong structure 
to compete effectively but cannot afford to change (e.g 
because of the short term costs of rationalising their 
management). Indeed, without change the existing groups 
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themselves might founder. This new element of the grant 
therefore aims to assist with the necessary changes, 
including redundancy costs at the statutory minimum level. 

c) Salaries of key staff. 

Sound management is essential for the success of any business. 

This grant item aims to assist with the recruitment of top 

quality staff for a new marketing venture, as outlined in an 

appropriate feasibility study. Aid would be available for: 

- selection and recruitment costs, including advertising. 

- the salary of one or more of the additional staff required 
to implement a new marketing regime (e.g. managing director, 
general manager, export manager, quality controller or other 
technical specialist). 

- National Insurance and pensions costs associated with the 
new staff. 

- professional indemnity insurance associated with the new 
staff. This new item recognises, and would assist with, the 
extra cost to an employer who wishes to protect against 
unforeseen circumstances when engaging professional or 
technical staff connected with the new project. 

- long distance travel and overnight accommodation by 

the new staff on the project concerned (but not everyday 
travelling expenses) . 

As an alternative to employed staff, this item may cover 

managing or marketing agents' fees. 
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d) Training. 



Food production, processing and marketing techniques are 
constantly changing. Management and directors need to keep 
pace with developments, plan for change and cultivate 
efficiency in organisation if their business is to succeed. 
This item therefore covers training courses in, for example: 

- marketing. 

- business planning and financial management (e.g. using 
options and futures markets). 

- directors’ responsibilities. 

- quality management systems . 

- languages (for staff involved with exports). 

Help would also be given for training needs studies. 

e) Outside Directors. 

Fresh insight, valuable commercial and technical expertise and 
depth of experience can all flow from the appointment of an 
outside director to the business. Aid would be available for: 

- salaries and expenses of outside directors when engaged on 
the business of the project. 

f) Promotion of best practice 

There are many examples of excellent marketing practice in the 
industry, and a need to spread the message around more widely. 
This item would assist industry bodies and others with 
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projects designed to promote good practice within the 
industry. It would help with the costs of: 



- the production of suitable promotional material and its 
dissemination . 

- events to demonstrate marketing innovation and excellence of 
practice . 



Who would be eligible to apply for the new grants? 

1 1 . The following would be able to apply for assistance under the 
new grant scheme : 

- Existing or new groups of primary producers. These might be 
Co-ops, Limited Companies or other formal groupings. The 
requirement for limited liability under the Group Marketing 
Grant was found to inhibit some applicants and it is proposed 
that this should be removed . 

- Although in most sectors it is sensible for producers to group 
together to improve their marketing, individual producers in 
some sectors command a significant share of the market, and it 
may be inappropriate for them to group with others. Where they 
are able to demonstrate that the nature and scale of their 
proposals represent a significant marketing advance, 
individuals may be eligible for grant assistance. 

- Those wishing to organise their supply chain, including: 
processors of primary products, wholesalers (including 
electronic or conventional auctions), caterers and retailers. 
This item would normally involve a collaborative venture 
between producers and their customers. 

- It has been suggested in the industry that processors should 
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be eligible for assistance, without the need for formal 
collaboration with producers. Comments would be welcome on the 
ways in which the grant could help improve the co-ordination 
of the production, processing and marketing of processed 
products where other grants are not available. For example, 
are there particular sectors or marketing practices, which 
would merit special help? Should the available funds be 
shared with processors? 

— Industry bodies and trade associations needing finance to 

introduce or develop marketing innovations where these are not 
otherwise funded. For example it has been suggested that 
pump-priming finance for an export intelligence gathering 
and dissemination system for the horticulture industry is 
needed. Comments on this and other ideas for marketing 
innovations would be welcome. 

ADMINISTRATIVE ARRANGEMENTS 

12. The aim is to make the new scheme as straightforward to use 

as possible. The existing ceilings for individual items under the 
Group Marketing Grant are probably over-restrictive for the kind 
of projects expected under the new arrangements. Therefore it is 
proposed that applicants may apply for aid for any combination of 
items without individual restrictions, subject to the overall 
grant limit of £1 50 000, tailored to the particular needs of 

their project . 

13. In all cases applicants would be expected to put forward a 
well-reasoned case in support of all the items on which grant aid 
is sought. This would normally take the form of a comprehensive, 
professional feasibility study which clearly sets out the 
objective of the project, the means by which the objective will 
be met and the reasons why action is required. The study would 
also be accompanied by a 3 year business plan and cash flow. This 
may be grant-aided under item 10 a) above (unless it is done 
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in-house by the applicant, in which case it would not be eligible 
for grant). However applications limited to aid for training or 
outside directors will only need a simpler reasoned case. 

14. All English applications for grant would be submitted to 
MAFF. Discretion on giving grant aid would remain with MAFF, who 
ma Y seek advice from specialist agencies as necessary. With the 
changes to that organisation, applications would no longer be 
referred to Food From Britain for a recommendation . All 
applications and supporting information would be treated as 
commercial-in-confidence . 

15. All claims for grant would be submitted to MAFF. Claims for 
studies, surveys and research would be payable on completion of a 
satisfactory study and a suitably receipted invoice. Claims for 
all other items would be payable Quarterly in arrears (from the 
approval date) , on receipt of a certificate signed by a 
professionally qualified accountant or receipted invoices 
detailing the expenditure on which grant is being claimed. This 
is a change from the arrangements under the Group Marketing 
Grant, where the payment of grant annually has been found to 
cause difficulties with business cash flow. 

16. In order to safeguard public funds, records of all financial 
transactions connected with a project must be kept . An annual 
report on the project will be required in all cases, outlining 
the progress made in achieving its objectives. This must include, 
in all cases except training and outside directors, an update of 
the business plan and cash flow and be accompanied by audited 
accounts, or a statement from an auditor that the Scheme's 
conditions have been adhered to. Payment of grant instalments 
would depend on projects making satisfactory progress towards 
their objectives, and adhering to scheme conditions. 

1 7 . The Act provides that if scheme conditions are broken, the 
Ministry may revoke approval and recover any grant paid . 
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18. Projects will be subject to supervision by MAFF. Any 
authorised representative of MAFF must be allowed access to the 
records of the project at any reasonable time. Any significant 
changes to the approved project plan must be notified to MAFF as 
soon as possible. 

19. Feasibility studies would normally be expected to be 
completed within 6 months of the date of approval, and projects 
themselves would normally be expected to be completed within 3 
years from the date of their approval (or in the case of 
appointments of key staff, within 3 years of their appointment) . 



Penalties 



20 . The Act provides for an offence of making false or misleading 
statements in order to obtain grant. The penalty for this is a 
fine or up to 6 months imprisonment or both . 

EC requirements 

21 . These proposals are subject to EC approval under the state 
aid notification procedure in Article 93 of the Treaty of Rome. 

Scheme evaluation 



22. This scheme will be monitored by MAFF for the purposes of 
policy evaluation. The annual reports of the projects will 
contribute to this. The scheme will be reviewed within 3 years. 



Ministry of Agriculture, Fisheries and Food 
October 1993 
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MARKETING DEVELOPMENT SCHEME 



CONSULTATION DOCUMENT CIRCULATION LIST 



ABR Foods Ltd 
Acres Consultancy 
ADAS - Marketing Unit 
ADAS - Mr M Roome 
Agrarian Business Centres 
Agricultural Engineers Association 
Agricultural Law Association 
Agricultural Mortgage Corporation 
Agricultural Training Board (ATB) 

Agriculture and Food Research Council 
Allerton Research & Educational Trust 
Alliance of Independent Retailers 
Arable Research Centre 

Aran dell (Mr S) - National Business Consultant 
Argyll Group Pic 
ASDA Pic 

Association of British Meat Processors (ABMP) 

Association of Independant Crop Consultants 
Association of Malt Product Manufacturers 
Association of Meat Producers Manufacturers 
Association of Professional Foresters 
Aylsham Growers Ltd 

Barrack Farm 

BIO Dynamic Agricultural Association 
Bidwells 

Biscuit, Cake, Chocolate and Confectionery Alliance Ltd (BCCCA) 
Blanche (Mr John J) 

B oxford (Suffolk) Farms Ltd 
Brian Potter & Associates 
Brown and Co. 

W.H.Brown Ltd 
Buccleuch Estates Ltd 
Buchanan (Mr I) 

Button (Mr D) 

British Beekeepers Association 
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British Carrot Growers Association 
British Cereal Exports 
British Chicken Information Service 
British Commercial Rabbit Federation 
British Country Foods Association 
British Crayfish Marketing Association 
British Deer Farmers' Association 
British Deer Society 
British Dried Flowers Association 
British Edible Pulses Association 
British Egg Industry Council (BEIC) 

British Egg Products Association 
British Farm Produce Council 
British Field Produce Ltd 
British Frozen Food Federation 
British Goat Society 
British Horse Society 

British Hotels, Restaurants & Caterers Association 

British Independent Fruit Growers Association 

British Independent Grocers Association 

British Institute of Agricultural Consultants 

British Meat Manufacturing Association 

British Oat and Barley Millers Association 

British Organic Farmers 

British Pig Association 

British Pol worth Sheepbreeders Association 

British Poultry Meat Federation 

British Quality Assured Pigmeat 

British Rabbit Federation 

British Retail Consortium 

British Retailers Association 

British Sheep Dairying Association 

British Snail Advisory Service 

British Society of Plant Breeders 

British Starch Industry Association 

British Waterfowl Association 

Cantelo Nurseries Ltd 

Central Association of Agricultural Valuers 

Chamberlain Partnership 

Chartered Institute of Marketing 

Cheddar Farmhouse Cheese Federation 

Chesswood Produce Ltd 

Church Commissioners 

Cobham Resource Consultants 

Cold Storage and Distribution Federation 
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Commercial Rabbit Association 
Consortium of Rural TEC's 
Consumers Association 

Co-operative Meat and Poultry Development Committee 
Co-operative Union Ltd 
Copas Brothers 

Council for the Protection of Rural England 

Council of the National Beekeeping Association of the UK 

Country Landowners' Association (CLA) 

Countryside Commission 
CPC (UK) Ltd 
Cumbria Fine Foods 

Dairy Trade Federation 

David Allen 

David Anderson & Co. 

David Berridge Associates 
Department of Trade and Industry (DTI) 

Donath Seeds 
Duchy of Cornwall 
Durham Associates 

East Hall Farm 
East Kent Packers 
East Lincolnshire Growers 
English Country Cheese Council 
English Mushroom Board 

Fairey (Mr) 

Farm and Food Society 

Farm Shop and Pick Y our Own Association 

Farmhouse English Cheese Bureau 

Farming and Wildlife Trust 

Federation of Agricultural Co-operatives (UK) Ltd 

Federation of Bakers 

Federation of Fresh Meat Wholesalers 

Federation of Oilseeds and Fats Association 

Federation of Wholesale Distributors 

Feinson (Mr M) 

Finch (Mr N) 

Fintrac International 

Fish Producers' Organisation Ltd 

Floyd (Mr R) 

Food and Drink Federation (FDF) 

Food from Britain (FFB) 

Forte Pic 
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Four Oaks Nurseries Ltd 

Fresh Fruit and Vegetable Information Bureau 

Game Conservancy 
Geest Pic 

Goat Producers' Association of Great Britain 
Grain and Feed Trade Association 
Greens of Soham Ltd 
Gueterbook (Mr R) 

Guild of Conservation Food Producers 
Heal Farm 

Hill Farming Advisory Committee Members 
Home Grown Cereals Authority 
Hortex Ltd 

Horticultural Trades Association 

Hotel Catering and Institutional Management Association 

Ice Cream Alliance Ltd 
Ice Cream Federation Ltd 
IFM members 

Independent Milk Producers and Processors 
Institute of Chartered Accountants 
Institute of Fisheries Management 
Institute of Grocery Distribution 
Institute of Meat 
Institute of Terrestrial Ecology 
Interface Consulting Business 
International Meat Traders Association 

J & E Page Ltd 
John Hall Nurseries 
John Kendall Associates 
Johnsons of Whixley 

Joint Consultative Council for the Meat Trade 
Kwik Save Pic 

Lancashire and Cheshire Farmhouse Cheesemakers Federation 
Livestock Auctioneers Market Committees (LAMC) 

Livestock Traders Association 

Mack (Mr C) 

Maize Growers Association 
Maltsters Association of Great Britain 
Meat and Livestock Commission (MLC) 
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Merton Associates 

Milk Marketing Board (MMB) 

Morrisons 
Moss Growers Ltd 
Moy Park 

Mushroom Growers Associations (MGA) 

National Association of Agricultural Contractors 

National Association of British and Irish Millers Ltd 

National Association of Master Bakers, Confectioners and Caterers 

National Association of Principal Agricultural Education Officers 

National Association of Seed Producers 

National Chamber of Trade 

National Farmers’ Union (NFU) 

National Federation of Fishermen's Organisations 

National Federation of Meat Traders 

National Federation of Wholesale Poultry Merchants 

National Federation of Young Farmers' Clubs 

National Game Dealers Association 

National Hop Association 

National Pig Development Co. 

National Rural Enterprise Centre 
National Sheep Association 

Natural Environment Research Council 

O’Neil (Ms) - Countryside and Water Recreation Facilities Unit 

New British Trout Association 

Nickersons Seeds Ltd 

Northern Foods Pic 

Notcutts Nurseries 

Odd (Mr) 

Office of Fair Trading 
Organic Farmers and Growers Ltd 
Organic Growers Association 

Pizza and Pasta Association 
Planning and Surveyors Library 
Plunkett Foundation 
Posford Duvivier Environment 
Potato Processors Association 
Produce Export Services Ltd 
Prospect Management Services 

Quality Milk Producers Ltd 
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RDT Services Ltd 
REFER 

Responsible Use of Resources in Agriculture and on the Land (RURAL) 

Restaurateurs Association of Great Britain 

R.K.S. 

Robinson (Mr) 

Royal Agricultural Society of England 
Royal Institution of Chartered Surveyors 
Rural Development Commission 

J.Samsbury Pic 

Salmon and Trout Association 

Sarle and Son 

Savills 

Scotch Whisky Association 

Seed Crushers and Oil Processors Association 

Shellfish Association of Great Britain 

Small Farmers Association 

Snack and Crisp Manufacturers Association 

Snail Centre 

Soil Association Ltd 

Somerset Organic Producers 

South East Primestock Producers Ltd 

Staffordshire College of Agriculture 

Stilton Cheesemakers' Association 

Strathclyde Food Project Steering Committee 

Streatfield (Mr G) 

Strutt and Parker 

Tasker (Ms A) 

Tenant Fanners Association 
Tesco Pic 

Thames Valley Eggs 
Thelwall (Mr D) 

Thompson Brothers 
Timber Growers (UK) Ltd 
Tinsley (Mr M) 

Touche Ross 
T R Travis & Son 
Treelinks Pic 
Twyford Seeds Ltd 

Unilever Pic 
United Biscuits Pic 
United Framlingham Fanners Ltd 
United Grain Producers Ltd 
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United Kingdom Agricultural Supply Trade Association Ltd (UKASTA) 
United Kingdom Association of Frozen Food Producers 
United Kingdom Egg Producers Association (UKEP) 

United Kingdom of Fish Producers’ Organisation 
United Kingdom Provision Trade Federation (UKPTF) 

United Kingdom Register of Organic Food Standards 
University of Strathclyde 

Viking Cereals Ltd 
Voluntary Group Association 

Weetabix Ltd 

West Sussex Growers Association 
Whitbread Pic 
Whitehouse Consultancy 
Women's Farming Union (WFU) 



and all participants and expected applicants for the Group Marketing Grant 
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